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Abstract With the increasing number of people using micro blogging sites
(such as Facebook, Twitter, Youtube, Instagram, Foursquare or Google+), so-
cial media data became a highly attractive source for machine learning and
natural language processing (NLP) research employed in many high-tier appli-
cations including social network analysis, information extraction, web mining,
opinion mining and brand monitoring. The language used in social media differs
severely from formally written texts, in that people do not feel forced to write
grammatically correct words or sentences. In this talk, we are going to present
our current research on Parsing Web2.0 Language and Sentiment Analysis for a
morphologically very complex language: Turkish.
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